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ANALYSIS OF POSSIBILITIES  CORPORATE SOCIAL RESPONSIBILITY
1 HISTORICAL DEVELOPMENT OF CSR 


     CSR is the concept of management theorists that begins from  half of the 20th century. For the layout is considered the year 1953, when Bowen publishes his book Social Responsibilities of the Businessman, which indicates the first definition of social responsibility.

     In 60th of the last century, comes another economist K. Davis with the new definition so-called Iron law of responsibility which says that the enterprise has economic and legitimate liabilities and also legal obligations to the society and if their long-term venture fails, the society may withdraw the right company to do business. 

     At the beginning of the 70th of 20th century begins to shape the  opinion that the company, meeting only the legislative requirements, can´t be regarded as socially responsible. 

Presumably on the basis of individual knowledge, Mr. Carroll proposed his definition of CSR in 1979, which is comprised of four components [32]: 

1. Economic responsibility (obligation is to meet market needs), 

2. Liability (obligation is respected law), 

3. Ethical responsibility (obligation is to behave in line with expectations, which are not regulated by legislation), 

4. Voluntary responsibility (philanthropic). 

     In 80th of the last century occurs to the connection with the concept of CSR and stakeholders theory, which is expressed Carroll [32] that believes that stakeholder theory will help to give concrete focus to CSR. 

     In 90th of the 20th century Mrs. Wood [32] begins to highlight the fact that it is necessary to distinguish  3 levels: institutional, organizational and managerial, which indicates the different responsibilities and activities in the field of CSR. 
     Currently, CSR is characterized by 3 pillars of corporate social responsibility [12].


2 HCS MODEL 3E VERSUS CSR

HCS model 3E, evaluates human as an object and together as a subject of all efforts and his  authors  concentrate on concept, whereat work environment must be involved on creation of every human's life quality near permanent environment containment quality and adequate economic conditions for high-class humans life. Many privies interested group of Slovak industrial are not aware of this objective link of three E (HCS model 3 E), or they do not admit it generally from mercenary economical reason [14]. 

We can define CSR as a voluntary obligation of concerns to behave responsibly to environment and society, in which undertake.

We can say, that the  CSR means, that responsible firm oneself willingly takes care of staff, creates a good relationships with trading partners, to undertake following ethical principle, supports region, in which causes a minimize negative impact to environment. Behavior in accordance with the principles CSR he brings to concern quantity advantages a profits especially an increase in the value of intangible assets, how's human capital, new terms a good company image.

   Socially responsible business are characteristics of their proactive politics, their management contribute to active formation of new, positive trend.

CSR is able to lead to cost saving, for example in connection with low fluctuation staff, who are not seeking other employment and remain in the company or due to environmental measures. 

Both models have the same three columns:

1.
Social,

2.
Economic and 

3.
Environmental.

While HCS model 3E is oriented more on material, resp. production page problem bovid, CSR is oriented more on prestigious and benevolent page at relation to or stakeholders.

3 Findings FROM analyses 

The conclusions of the analysis [12]:

1. Below socially responsible entrepreneurship (CSR; Corporate Social Responsibility) one abroad understanding voluntary business activities in socially prominent aim. 

2. Then, main criterion of CSR norm - is their spontaneity!

3. Concerning business ethics, its essence may explain as follows: 

IF laws answer modality «must» (what, in one's respect of the state, got to work entrepreneur), then business label - modality «should» (what, from the perspective of society, social morale, should work entrepreneur).

4. Volts USA is meaning „business ethics":

1) Be on good terms with of meaning „compliance" (abidance legislation);

2) do not including CSR;

3) Understand „play by the rules".

5. In Europe is concept „business ethics":

1) Founded on CSR;

2) Compliance (abidance legislation) - be merely by one of partial aspect business ethics;

3) Understand the answer to question „what are the rules of the game are correct?".

6. Concerning e.g. post-socialistic countries and their practice, the content of business ethics it´s only at begins, although we have in Slovak and Czech condition a lot of examples.   Too in my opinion, terminative factor in understanding of  content of business ethics should be mainly position of society and roles interest in take sides in economic sphere, and mainly:

1) Entrepreneur;

2) Law enforcement agency, definitive in the area of economic argument.

7. Volts USA is business ethics akin to legislation abidance though excludes CSR. In Europe is business ethics bottom on CSR, though only in part is connected with abidance legislation. Similarities in USA i Europe in this question - CSR dumb compulsory character!

8. Experience from utilizing CSR at firm in the Slovak republic and their CSR strategy:

· Best strategies in the CSR area have created subsidiaries transnational companies (strategies are accepted  by  maternal firm).
· Little businesses and government enterprise usually have no, or only non-formalized strategies for CSR.
· Various businesses have relatively well elaborated and implemented CSR activities, but they have not generation formalized strategy (activities are unwillingly, for the occasion, come out from actual daub onto and interests businesses).
· Businesses realize activities, that are maybe designate as socially responsible, but themselves they did not named formalize them, therefore dosn't create individual strategies.
· Positive finding of research is, that many businesses at the present develop or plan to elaborate ones? (own) CSR strategy.

9. Awareness about CSR and realization of CSR activities in the Slovak republic:

· Business unknown concept CSR and does not realized activities in this area (little businesses and some government enterprise).

· Concept CSR is known, but business does not realize activities, that could have designated as socially responsible (big business in regions).

· Awareness about CSR at business is ultra low, but business realized many activities, that are come under CSR concept (medium and some big business in region).

· Business declared their activities as corporate social responsibility, but practically realizes only philanthropy or redistributing 2% legal entity income taxes for not-profit-making organization (big private businesses).

· At business is concept CSR well-known and business consistent carry out activities, that is of possible designate as socially responsible (subsidiaries transnational firm).

10. Specifics of CSR implementation in Slovakia:

· Diversity in CSR agency (various types firm – different activities).

· CSR perception as philanthropy and charity.

· CSR perception as marketing.

· Outsourcing CSR this foundations.

· Assignment of 2% taxation perception as CSR.

4 proposal of implementation of CSR system strategy for SLOVAK business 

Already many Slovak businesses develop activities in relation with care to customers, staff, with support of community or protection of environment. 

All of these experiences may serve as a basis for a strategic understanding of CSR in a fictional company.

In our proposal of CSR strategy implementation for Slovak business, we utilize the concept of document, which issue Canadian government in 2006 as an integrated instructions on Creole and implementation of CSR concept in business environs of Canada [29]. Philosophy hereof access goes out ?z minds: „Responsible entrepreneurship is good entrepreneurship" and „Good and strong economic achievements and activities of businesses and good social a environmental side its entrepreneurship oneself indeed each other not to exclude. “ 

CSR concept in this document is well known as a way of business integration of social, environmental a economical aspect in entire business culture, strategy, control, decision process and outputs with transparent a valuate way like so that business not only improve their overall output, but at the same time had good impact and  effect on society, too.

This document justifies assistances introduction of CSR with several main influences that are in business environs crucial critical reasoning too, for application CSR in its strategy and business culture. 

     They are these:

1.
processes and impact of globalization processes,

2.
influence of national a international, government and intergovernmental organization,

3.
high level of awareness of society and effort of society to be informed about activities in area of CSR a business subjects,

4.
jobber affair, cases bribery a violation basic request business ethics,

5.
effort to achieve certain degree of business reputation,

6.
possibility of superior know an administrate complex hazards entrepreneurship,

7.
possibility of superior effective add in business activity all staff, supplier, customer's and consumers,

8.
superior co-operation with all of stakeholders in accordance with their status and importance,

9.
acquirement good position v area/areas of businesses activities,

10. improvement the social parts of staff, their families a local communities,

11. effective acquisition of investors and their trusts,

12. improvement in area of abidance legislative and other enactment a reviews,

13. acquirement position of social „sensitive " organization.

When introducing the system of CSR in general, as well as in the Slovak company, it is important to proceed systematically and with respect to [27, with. 18]: 
· mission business,

· business culture,

· object and the trade of entrepreneurship,

· commercial strategy,

· environmental profile,

· profile hazards,

· operation conditions.

The basis of well-designed and operated CSR system is, by earlier quote document from [29], implementation of CSR tenet in accordance with philosophy and businesses mission in to all levels decision of the process businesses and in to entire business system – stakeholders with aim to improve business achievements and affectivity. 

5 Conclusion
The CSR phenomenon developed very dynamically in few years, what along carries much question, at what it is necessary answer.

Responsible and ethics access towards surroundings and environment is burning hot theme at present. Doesn't go only about „image", but earlier about economical obligation, which affects to business results. 

Responsible access to the entrepreneurship rate among criterion appraisal firm and they value, affects customer's decision, trade partners and whole impression, what's jour about business whole surroundings.

CSR conception is still developed and shelve always advanced claim to businesses, primarily harmonization establishment activities with sustainable development principles.

Following knowledge and conscious utilizing this principle is possible still hold (when already doesn't speak even in professionals „sustainable") our planet called Earth too for others generation, what is in fact too basic motto of all definitions.

To, by caption „think globally, act local" we would they had contribute all of us, that is not indolent the fate our earth! In my opinion mainly industrial establishment and entrepreneurs, who most mine from wasting and irreplaceable sources and they give it ,,back” emission and wastes, that it destroys and can not be the appropriate way to renew.

Our scientific community as well as different informal a civil „green" activities create already quite a number of concepts, to help solve this actual problem of sustainable development.
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